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Garden & Hardware Yearbook: Volume 6

The Garden & Hardware Yearbook is the definitive supplier and trend sourcebook used by buyers and decision makers
throughout the UK garden centre, hardware and DIY retail sectors. As the established %zb/’ of the marketplace, your
brand and products will be seen by everyone you need to reach. With a readership of the senior decision makers at more
than 3,500 retail organisations, the Garden & Hardware Yearbook will ensure your sales are maximised throughout
the year and that you are at the forefront of the minds of the people that matter to your business.

“This book is a useful tool to have on hand, no one should be withont it!” Bill Grimsey, CEO, Focus DIY.
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UNRIVALLED SOURCEBOOK

In addition to all the supplier information buyers will ever need, the Garden & Hardware Yearbook is crammed with invaluable
editorial features, trend information and analysis, making it a fantastic reference for buyers wanting to stay ahead of the game. Over
the years the Garden & Hardware Yearbook has become the industry ‘bible’, enabling buyers to easily source great product lines.
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With a range of publications focused on the retail
sector, including Garden & Hardware News,
Department Store News, Department Store Yearbook
and a strengthening online presence, Media One
Communications has a wealth of experience both in
terms of publishing and the retail market. From
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